






What is a brand 

A Brand is a promise 

Branding is about making an emotional connection

Good Brands build companies

Employees must understand and embrace the brand 

for it to be successful



Branding 

Build awareness & trust 

Make it easy to remember

Adhere to the brand identity

Repeat exposure 

Provide clear and consistent imagery



The Parent Brand 

MWR logo is the monolithic brand 

All other logos are Subbrands

Co branding

The parent  brand endorses the product,

service, or division 

Our biggest challenge



Brand Colors

Colors evoke emotion 

Express personality

Stimulate brand association

Unify brand identity 

Use our brand core colors
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Brand Challenges 

Time and money - plan ahead 

Internal buy-in and support

Keeping a strategic focus on all communications

Creating and maintaining message consistency 

Give them something tangible to make the 

connection



Key Brand Beliefs 

The identity is more than a logo 

Help employees and customers connect with the MWR 

vision, what the brand stands for, and its core values

Communicate what it means

Communicate why this is important

Cohesive communication is a MUST 

Respect the Signature - we are the brand ambassadors 

connection
























